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The campaign process

Support and engagement
Help
Strategy
Competitor analysis
Concept
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Competitor analysis

• Who

• What

• Where

• When

• Why
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Design your strategy

• Aim
• Audience
• Accessibility
• Budget
• Platform
• Engagement
• Time/Date
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Accessible inclusive designs

• Write in plain language

• Don’t overuse caps

• Include image descriptions 

• Include captioning on video content

• Use camel case for multi-word 

hashtags

• Put hashtags and mentions at the end

• Use emoji and emoticons sparingly

• Avoid special characters
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Choose your platform

• Influencers vs user-generated 
content?
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Use a unique Hashtag 
• A phrase preceded by a hash symbol (#) used to highlight the 

topic, draw the attention and organize or promote a message.

• No punctuation, special characters or spaces

• Increase your organic reach

• Unite content across platforms

• Build and amplify your brand

• Track/filter interactions

• Search engine friendly tools
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Be creative with constraints
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Ask for help
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Pitch in person

Supporting diagnostics, 
treatments, and a vaccine for 

COVID-19 research

Supporting all the people making 
COVID-19 research happen

Promote a single consistent message
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Engage leadership 
support
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Webpage showing support



#Red4Research ©SKHumphreys 2022https://rdforum.nhs.uk/red4research-2022/

Create content carefully
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Lead with kindness and compassion

• Daily email (Monday-Friday).

• Initially sent to the R&D community but 
expanded to anyone who asked for one.

• Aim to keep people connected, motivated and 
inspired during difficult times.

• Sent for 6 months.

• Each email contained a different quote and 
picture.
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Look after yourself
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Outputs
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17 Countries 
reached

• 16.8 million impressions on Twitter

• Appeared on 27 public webpages

• Over 800 organisations joined in

• Chief Nursing Officer for England strategic plan for research launch

May Jun Jul Aug Sep Oct Nov Dec Total

392 4546 70 24 26 21 15 26 5120

Webpage Views 2021

#Red4Research
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